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Edinburgh Festival Impact Study  IZYN\5-IIAF1L ZEHE YIU—

The result of the latest impact study show that the Edinburgh Festival continue to be Scotland’s world-leading culture brands though
B> IINEBOFER. IZV/\SI1A74) O USA Y RS RO )— R 23T 5 RTHDHEUTTL VB,

Attracting audience of more than four million
400 ALLEOERZE
Attendances of 4,537,937 were recorded across the 12 Edinburgh Festivals.
I22I\50120T1A71) VUL, 4,537,937 NDERZEHERNTZ,
Providing unique places of culture discovery
FTTSU LRI RZ SIS 150N
92% of respondents said that the Festival had given them the chance to see something they would not have otherwise get to see.
92%MDEEEN, T1AT1) UM T RSV o2 R3F v A5 AL BIE U,
Playing a culture role in year-round audience development
TFEVBEUL. SYERSE 2RI IR DB
68% of respondents said that attending the Festivals had made them more likely to attend another culture event.
68%MDEIEEN TIRT1/WUSHIT DU D, DS AN NCESHNgBnlgeth Sz miE U
Delivering an unrivalled intemational platform for companies, artists and thinkers
IINZ—=, P—TANOBAESRI 9 3. LERRDRN E TR T 5 N IA—LDFe(
92% of the respondents agreed that the Festival were “must-see” event.
92%MEIEEN, TTAT 1) UHWARARY NTHd U AR U,
Investing in the growth and development of the individuals and communities
B L AADRREFERNADISE

57% of respondents said that the Festival were events that “brings the community together”.
57%MEEEN COTTRAT) VU HUSHSEREREED A NCHmaERIEUR.



Creating a sense of civic pride
SEWIT 54 ROBERK,
89% of local festivalgoers agree that the Festival increased people’s pride in Edinburgh as a city.
89%MITDITRT ) UVEHEEN. JTAT 1) ULHA 2 DEfTEL TOISYN\GG I35 Memdicctl AR U
Positioning the city region as an attractive creative, intemational destination
R RY CRIDSARERFA D B U ThIE 113
94% of respondents said that the Festival are part of what makes Edinburgh special as a city.
HA%NEIEEN, T1AT1/ VUL, #ieUTOIZUNFZRHRIRED (BhSEP) 33U o CL\AEEIEUL
Developing their role as economic powerhouses of the tourism industry
FOUERERBBOFIOEL (BRI 215%E]
Economic impact was measured at £280m in Edinburgh and £313m in Scotland, representing a 19% and 24% increase on the figures
reported in 2010.
BRI, IVINTT280E /MR R ZNTY RT313E AR REAITESN. 201068 FRESSNTELF D1 9% LU24%DEEN 1L RoT,
5,660 new FTE jobs supported in Edinburgh and 6,021 in Scotland compared to 5047 and 4757 respectively in 2010.
T742I\STIE5,660 A AWRTRT(E6,021 ADFTFRFTE OV LEE) ERINEFN. 2010805047 A&4757 NICEERTENIU

Acting as tourism gateways to the rest of Scotland
A NS> RofthattitskdERyeeEL T ADE

Festival visitors are now spending more nights elsewhere in Scotland than in 2010, with the festival's role as sole motivation for travel
increasing in significance.
J1AT1) VWSS E(E. AT RO C201 0 JDEZADEREL THD. K T3 28N L CTOTIA T/ ULOIEEIDEE 4hEEo TL Y%,

Developing innovative environmental programmes
EFHERIE T 5 LADRER

Launched several collaborative projects since the 2010 study, induding Creative Carbon Scotland and the Green Arts initiative, that are
now both operating across Scotland.

DIATAT =R RN R =>- 7= A ZS 7F I EE2010FDRELLE. LXONDHRETOZTINNIS EHD TS,



In 2015 BOP Consulting was commissioned by Festival Edinburgh to undertake an Impadt Study of the twelve Edinburgh Festival they represent
20158F(C, BOPOU VT4, JTAT 1) ULIT1VI\GICESESN. BENRERTZ120T I\ S1R7+) OVDsZEs A= =L,

The same overall economic impact methodology to assess the contribution that the Festival makes to the wider economy of Edinburgh
and Scotland

T1AT4) UID TSI GER W NS> ROSONELL WEF CEIS I shse sl 3 3icsh. RUSABMEEIIR ENS Hama AL Ve,

A slimmed down, core set of questions to assess the social and cultural impact of the Festivals, including questions on sodal impact being
asked across all twelve festival (rather than just seven as in 2010)

2010FDEINC7ODTTRATA) VLTI, £120TTAT+) UL TERSN S >IN 2ERIZED. JTIAT1) UWDHSIBIUSU bR 2
Mg SrcshARE s |\ Ui Rty e ALV,

This study repeats many elements of the research that was carried out by BOP five years ago during the 2010 festival season and
published in 2011.
CORAFE(E. S8R, 2010FDTTAT () UL =X HRICSESESN. 201 185 CHEARESNT-BOPORAFTDZANESRZAFIRUFL YT Y5,
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